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REVOLUTIONIZE THE WAY PEOPLE PARTY BY FACILITATING
LUXURIOUS FTV POOL PARTIES ACROSS EVERY MAJOR CITY
AND THE MOST HAPPENING PLACES IN INDIA, MAKING INDIA
ONE OF THE POPULAR PARTY DESTINATION IN THE WORLD.

TO PROVIDE A LUXURIOUS ONE OF A KIND PARTY EXPERIENCE
FOR PARTY GOERS IN INDIA WITH AMAZING POOLSIDE
DESTINATIONS, LIVE, UPBEAT MUSIC, AND SOCIALIZING WITH
FASHION CONNOISSEURS ACROSS INDIA AND THE WORLD.

TO ORGANIZE FTV POOL PARTIES IN EVERY MAJOR CITY IN
INDIA AND TO BY PRODUCING A NEVER SEEN BEFORE
EXPERIENCE OF POOL PARTIES WHICH ARE VERY POPULAR

WORLDWIDE.

D fashiontvpoolparty . msiomw.
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"WHY F

FASHIONTV [FTV
NETWORK !1!

SOME FASHIO

* 12 CHANNELS OF

LIFESTYLE CHANN
* 23 YEARS OF EXIS
* UHD 4K AND 8K 24
* AVAILABLE ON LEAD

*100 PLUS HOURS OF ASHION YLE
EVERY WEEK.
* 2 BILLION WORLDWIDE VIEV

* AVAILABLE ON 250 GLOBAL C
* PRESENCE IN 193 COUNTRI
* REACHING 500 MILLION HOU
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" SOME-FASHIONTV KENP FACTS: 3

* VIEWED ON 10 MILLION PUBLIC TV SETS IN PUBLIC PLACES.

* BM WEBSITE HITS PER MONTH.

* FASHIONTV APP GETS 500K SUBSCGRIBERS & 35K INSTALLATION PER MONTH.
* FASHIONTV YOUTUBE CHANNEL HAS 65M VIEWS.

* FASHIONTV YOUTUBE CHANNEL HAS 90M VIEWERSHIP PER MONTH.

* 4,5M PLUS LIKES ON FACEBOOK.

*12M VIEWS PER WEEK.

* 300K FOLLOWERS ON INSTAGRAM

* 125K ORGANIC REACH PER MONTH.

BACKED WITH MOST VIEWED, PROVEN AND STABLE HIGH-END
LUXURY FASHION AND LIFESTYLE MEDIA HOUSE.

WWW.FASHIONTV.COM
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"USP OF FASHIONTYV,

8K VIDEO WALL FASHION SHOWS AND VJ DURING THE
EVENT

e PROJECTIONS OF FASHIONTV SHOWS BY
TOP DESIGNERS.
e 3D FASHIONTV “ FLOOR " STUNNING LUXURY
FASHION ANIMATIONS.
e LIVE FASHIONTV CHANNEL WITH FASHIONTV
SHOWS FROM ACROSS THE GLOBE.
CONTINUOUS FLOW OF LIVE FASHIONTV
FROM VARIOUS
FASHION HUBS.
PROMOTIONAL VIDEOS OF FASHIONTYV PARTIES
FROM ACROSS THE GLOBE
PROMOTIONAL CONTENT THROUGH CELEBRITIES o :
ENDORSING THE BRAND FROM ACROSS THE GLOBE. . i .
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USP'OF FASHIONTV ,
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FASHION'FLVJ’ROPRIETARY PRODUCTS

FTV BRANDED MERCHANDISE LIKE:-
FASHIONTV BEVERAGES
FASHION TV ENERGY DRINKS
FASHION TV BUBBY CHAMPAGNE
FASHION TV WATER ;

J"

FASHION TV WINE
FASHION TV VODKA
AND MUCH MORE!
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WSP OF FASHIONTV;, - ¢ ¢

SPECIAL EVENTS .y

A SPECIAL FASHION RUNWAY SHOULD BE PLACED DURING
THE FASHION TV BAR NITES/POOL PARTY.

¢ TOP NOTCH MODELS RAMP WALKING IN STATE-OF-THE-
ART FASHION
e F PROPRIETARY PRODUCTS(BEVERAGES, ENERGY

DRINKS, BUBBY CHAMPAGNE, WATER, WINE, VODKA)
PROMOTIONAL SHOWS

e SPECIAL EVENTS OF OTHER PRODUCTS - PROMOTIONAL
SHOWS.

@ faShiOI’l’[Vpoolpar ty Copyright by FASHIONTV € The Home Ofﬂ_ ﬂ 1shion
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"SOCIAL MEDIA
MARKETING ,

DEDICATED SOCIAL MEDIA MARKETING HANDLES

FA

YOUTUBE

LINKEDIN
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"SOCIAL ENGAGEMENTS
STATISTICS ,

150 NEW STORIES ((FACEBOOK)
200 NEW STORIES (INSTAGRAM)
50 NEW STORIES (TWITTER)

MORE THAN 300 NEW STORIES PER DAY

DUE TO FASHIONTV'S BRAND POPULARITY AND OUR
CUSTOMERS LOVE TO POST, LIKE, SHARE, COMMENT,
CHECK-IN, TAKE PICTURES, SHOOT VIDEOS TAG, AND
MORE IN ALL OF OUR LOCATIONSI

THE SOCIAL ENGAGEMENT WITHIN F CAFES NETWORK IS

AN EXCITING AVERAGE OF 300 STORIES PER DAY - EVERY
STORY IS FREE — WORD OF MOUTH — ADVERTISEMENT.

@ faShiOHtVPOO@ar ty Copyright by FASHIONTV © The Home Of/(? shion
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”SPONSORED LOCAL
LISTINGS,

FACEBOOK LOCAL

GOOGLE LOCAL

GPS BASED AD'S

FACEBOOK ADS POST AND LIKES CAMPAIGN
GOOGLE ADS WORDS CAMPAIGN
INSTAGRAM AD AND LIKES

SEO MARKETING

SEM MARKETING

ANALYTICS AND REPORTS

YOUTUBE PROMOTIONS AND VIDEO BOOST
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"FASHIONTV FRANCHISE FINANCIALS,

Module Category A Category B Eategur.v,rt e
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® ASSOCIATlON WITH WORLD’S |.

GREAT BUSINESS OPPORTUNITY
e DEVELOP

NETWORK

e BECOME AL

CITY
CREAM SOCIETY

e GET TO BE THE NEXT
e __BE ON THE VIP LI

—EVENTS s
¢ BECOME THE

" FASHION BRAND
' EATER RETURNS
E OF BUSMNESS

IFESfYLE IN YO

PLA’*‘E qUR cnv FASHIO .
" INDUSTRY L U
e BE SEEN AND S DED WITP{HE WHO'S WHO OF |
YOUR CITY \
e MEET THE MOST BEAUTIFUL AND /5 HIDNAELE PEOPLE -
e USE T‘E FTV VIS CARD AS YOUR POWER CURRENCY e
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"FASHIONTV FRANCHISE
~ AN'INVITATION ...

p,

FASHIONTV / FTV IS LOOKING TO PARTNER WITH

SOUND WELL-SETTLED BUSINESS-MINDED AND

EXPERIENCED PERSONS LIKE YOU. WE ALSO

EXPECT OUR POTENTIAL PARTNERS TO KNOW

ABOUT INTERNATIONAL FASHION AND LIFESTYLE
““MIND-SET.

IF YOU FIND THE:-

1. BASIC BRAND REQUIREMENTS

2. FASHIONTYV FACTS

3. BRAND SUPPORT "

EXCITING AND INTERESTING ENOUGH TO PARTNER AND ASSOCIATE WITH US, THEN
FOR FURTHER INFORMATION AND DISCUSSION PLEASE CALL [MESSAGE/EMAIL US.

EMAIL ID - FRANCHISE@FTV.IND.IN o
PHONE - +91 9833833930

Piashiontvpoolparty c..gwmsove  The Home of fashion



