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"NITE GLUB ININDIA’
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CLUB AND RESTAURANTS TOGETHEIfK%auGUNT*FOR A——

MAJORITY OF 73% OF INDIA'S FOOD AND BEVERAGE
SERVICE INDUSTRY.

INDIANS ARE SHIFTING TO AN ULTRA-MODERN

LIFESTYLE AND THEY ARE ALWAYS LOOKING-FOR TOP
__CLASS NIGHT CLUBS. =
| o -

| -

THE NIGHTLIFE INDUSTRY IN INDIA IS ONE ;

OF THE LARGEST REVENUE GENERATORS IN' THE
SERVICE SECTOR. INDIA IS WITNESSING A GROWTH IN
NUMBERS OF BARS AND NIGHT CLUBS. |
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THE RISING IT'AND B
RISING DISPOSAE :L !
YOUNGER GENERATI

. et TN % 5
THESE ARE A FEW OF - -
ROLE IN THE RAPID GROWT . .
. 'Y T 1-:‘:.:‘ ::::_._:I:. :;:;_‘il?;:;it::\é- . & o '.'
THE NIGHTLIFE SECTOR‘COMES UNDER'THE HOSPITALITY . ‘B
INDUSTRY. THE. BARS AND. NIGHT -CLUBS RECORDED / b OO
COMBINED 'GROWTH-OF 23% BETWEEN THE YEARS —
TO 2017. 5 & e Py
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"FTV NITE

FASHIONTV ALWAYS Si
CLASS LUXURY, NO MATTEF
FUELLED BY THIS DETER
- NITE CLUBS TO BESTOW
'EXPERIENCE TO PEOPLE ACROS ORLD
v NITE CLUB IS A FAS LE LEISURE' PLACE, TO
D SOCIALIZE WITH NEW PEOPLE. FTV NITE CL
IGHT CLUB, SPANGLED |{Fi LUXURY. L

FTV ITE %l.
S:- W ¥

A VARIETY OF BRANDED DRINK:
GLITZY PARTY VIBES
WIDE DANCE FLOORS -
GROOVY LIVE MUSIC BY TALENT
AESTHETIC INTERIORS

A PERFECT PLACE FOR MEETUPS, DRINKS, AND D
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DEVOTED TO LUXUR
EXPERIENCE AS FOLL
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TO BE THE ULTIMATE GETAWAY THAT THE PATRONS
CRAVE FOR, FROM THE HOUSE OF THE LARGEST
FASHION BRAND IN THE WORLD.

TO CREATE AN UNPARALLELED NIGHTLIFE EXPERIENCE
TO BE THE MOST SOUGHT AFTER DESTINATION. TO
PARTY.

TO CREATE |INDIA'S MOST _ INFLUENTIAL AND
FASHIONABLE CLUB BRAND WHICH SETS THE
BENCHMARK FOR THE REST OF THE INDUSTRY.
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"WHY F

FASHIONTV [FTV
NETWORK !1!

SOME FASHIO

* 12 CHANNELS OF

LIFESTYLE CHANN
* 23 YEARS OF EXIS
* UHD 4K AND 8K 24
* AVAILABLE ON LEAD

*100 PLUS HOURS OF ASHION YLE
EVERY WEEK.
* 2 BILLION WORLDWIDE VIEV

* AVAILABLE ON 250 GLOBAL C
* PRESENCE IN 193 COUNTRI
* REACHING 500 MILLION HOU

|
ER THE WORLD.
ONTENT

[ |
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" SOME-FASHIONTV KEN’ FACTS: 3

* VIEWED ON 10 MILLION PUBLIC TV SETS IN PUBLIC PLACES.

* BM WEBSITE HITS PER MONTH.

* FASHIONTV APP GETS 500K SUBSCGRIBERS & 35K INSTALLATION PER MONTH.
* FASHIONTV YOUTUBE CHANNEL HAS 65M VIEWS.

* FASHIONTV YOUTUBE CHANNEL HAS 90M VIEWERSHIP PER MONTH.

* 4,5M PLUS LIKES ON FACEBOOK.

*12M VIEWS PER WEEK.

* 300K FOLLOWERS ON INSTAGRAM

* 125K ORGANIC REACH PER MONTH.

BACKED WITH MOST VIEWED, PROVEN AND STABLE HIGH-END
LUXURY FASHION AND LIFESTYLE MEDIA HOUSE.

WWW.FASHIONTV.COM
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"FASHIONTV 360 DEGREE A\

FRANCHISE SUPPORT.
.

PRE OPENING SUPPORT : .

1. LOCATION -
ANALYSIS AND APPROVAL. -9
2. ARCHITECT, DESIGNS, LAYOUT. ETG.
3. DIAMOND INSPIRED DESIGNSI(WALLS, CEILINGS,
FURNITURE, ETC).

4. STAFF'RECRUITMENT.
5. FASHIONTV PROPRIETARY PRODUCTS SUPPLY.
6. OTHER PRODUCTS AND VENDOR TIE-UPS.
7. STRATEGIC PLANNING. 3
8. STAFF EXTENSIVE TRAINING AND EXECUTION
9. FASHIONTV BILLING & SECURITY PLATFORM.

"
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PL " AND PR.
3. PROMOTIC

"
POST OPE

\ . SALES INCREMENTAMNSGTE

2. AUDITS.

F
3. PROMOTIONAL OFF
4. FASHI YA
5. GOO N EBS

% fashiontvhité club
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4IP PROGRAMS.

_—
4. CROSS MAR p _?i-r
'] __'.? : h
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<P tashiontvnizé club

"USP OF FASHIONTYV,

8K VIDEO WALL FASHION SHOWS AND VJ

PROJECTIONS OF FASHIONTV SHOWS BY

TOP DESIGNERS.

3D FASHIONTV “ FLOOR " STUNNING LUXURY
FASHION ANIMATIONS.

LIVE FASHIONTV CHANNEL WITH FASHIONTV
SHOWS FROM ACROSS THE GLOBE.
CONTINUOUS FLOW OF LIVE FASHIONTV

FROM VARIOUS

FASHION HUBS.

PROMOTIONAL VIDEOS OF FASHIONTYV PARTIES
FROM ACROSS THE GLOBE

PROMOTIONAL CONTENT THROUGH CELEBRITIES

ENDORSING THE BRAND FROM ACROSS THE GLOBE.

Copyright by FASHICNTY ©
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FASHIONTV PROPRIETARY PRODUCTS
FTV BRANI?E_D MERCHANDISE LIKE:- -
r

FASHIONTV BEER MUGS
FASHIONTV VODKA
FASHIONTV CHAMPAGNE e 3
FASHIONTV BUBBLY WINE |
FASHIONTV WATER - q
FASHIONTV ENERGY DRINK ¥
FASHIONTV MANY OTHER 3}
FASHIONTV PHOTO FRAME

£ s
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FASHIONTV UNIQUE MOND INSPIRED DESIGW

FASHIONTV CROCKE
FASHIONTV SILVER
FASHIONTV %ﬂb
FASHIONTV SERVING O
FASHIONTV UPHOLST
FASHIONTV FLYERS [ P
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EVERY LUXURY
FASHIONTV FR?
LOCAL DE

VERTICAL.
ASHION SHOWS

SPECIAL EV
PROMOTIO
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"SOCIAL MEDIA
MARKETING ,

DEDICATED SOCIAL MEDIA MARKETING HANDLES

FA

YOUTUBE

LINKEDIN

<P tashiontvmiré club
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"SOCIAL ENGAGEMENTS
STATISTICS ,

150 NEW STORIES ((FACEBOOK)
200 NEW STORIES (INSTAGRAM)
50 NEW STORIES (TWITTER)

MORE THAN 300 NEW STORIES PER DAY

DUE TO FASHIONTV'S BRAND POPULARITY AND OUR
CUSTOMERS LOVE TO POST, LIKE, SHARE, COMMENT,
CHECK-IN, TAKE PICTURES, SHOOT VIDEOS, TAG, AND
MORE IN ALL OF OUR LOCATIONS!

THE SOCIAL ENGAGEMENT WITHIN F CAFES NETWORK IS

AN EXCITING AVERAGE OF 300 STORIES PER DAY - EVERY
STORY IS FREE — WORD OF MOUTH — ADVERTISEMENT.

@ faShiOfltVlZitéClub Copyright by FASHIONTV @ The Home Ofﬁ?w’i 101
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"NEW MEDIA STATISTI

FACEBOOK: 3,000,000+ FANS
FASHIONTV.COM: AVERAGE OF 500,000

MONTHLY VISITS.
® FASHIONTV.COM: AVERAGE

MONTHLY |
YOUTUBE C ANNELS: 1,000,0

YOUTUBE: AVERAGE OF 15,01

VIEWS.
DAILY MOTION: AVERAGE O

ol o
IEWS. \ .
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"SPONSORED LOCAL
LISTINGS,

FACEBOOK LOCAL

GOOGLE LOCAL

GPS BASED AD'S

FACEBOOK ADS POST AND LIKES CAMPAIGN
GOOGLE ADS WORDS CAMPAIGN
INSTAGRAM AD AND LIKES

SEO MARKETING

SEM MARKETING

ANALYTICS AND REPORTS

YOUTUBE PROMOTIONS AND VIDEO BOOST
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"FRANCHISESS

REC IREI\_/IE'NT'S:": -

w. OCATION.
sASHIONTV / FTV.CAFE SHOULD BE LOCATED IN A PRIME TRIPLE A
DCATION OF THE CITY. L - |

= | . : e—
2. STRONG_FINANCIAL BACKINGS. Iy e Ty o |
ALL FRANCHISEES MUST BE ABLE TO SHOW STRONG EINANCIAL -
BACKINGS TO ENSURE THE SUCCESS OF THE BUSI . . =
i S " -

-
3.FRANCHISE FNB INDUSTRY ATTRACTION. —
ALL FRANCHISEES MUST-HAVE ATTRACTION AND LIKING TOWAR o
THEWDESIRED INDUSTRY.WITH A ZEAL TO LEARN, EXPLORE AND STRIVE
TO CEED. —— P
i -

L
TO BE MORE: RICH, FAMOUS & SUCCESSFUL.

4. STRON

P Htashiontvritéclub  osvrsome The Home of fushion



D fashionty

"EASHI ONTV FRANCHISE FINANCIALS

Module I.uxur'f Hegular
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NOTES

ESE ARE APP .. BT ATEE: T Wil ARy AS PER THE
CATION. TA) 3 P COST & WORKING ITAL EXTRA ON ACTUAL _ 4
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” FASHIONEV*NITE CLUB MENU
CONSISTS| OF:-,

e AMAZING AND WIDE RANGE OF INTERNATIONAL LIQUOR BRANDS
(WHISKEYS, SINGLE MALTS,'VODKA, GIN, RUM, TEQUILA, MARTINI,
WINE, BEER, ETC)

SELECTED RANGE OF PREMIUM IMFL .

CLASSIC, EXOTIC AND EXQUISITE RANGE OF COCKTAILS

WIDE RANGE OF REFRESHING MOCKTAILS

SALADS

APPETIZERS -

ENTREE ( VEG / NON-VEG) (CHINESE, JAPANESE, LEBANESE,
ITALIAN, MEXICAN, SPANISH, FRENCH, ENGLISH, AMERICAN )
UNIQUE PLATTERS

SPECIALS ( CUSTOMIZED-TOUCH OF LOCAL CUISINE)

e SWEET TOOTH ( BROWNIES, ICE-CREAM, ETC)
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SHION BR
ESS OF anll EATERR
JGE FRUITFUL CIRCLE OI INESS

ELOP /

o
e "BECOME A LEADER IN FASHION AND_"LI ESTYLE IN
CREAM SOCIETY -

GET TO BE THE NEXT VIP JET SETTER 4 & ¥
BE ON THE VIP LIST OF EVERY INVITEE LIST OF YOUR CITY EVENTS

BECOME THE RESPECTED PLAYER IN YOUR CITY FASHION INDUSTRY

BE SEEN AND SURROUNDED WITH THE WHO'S WHO OF YOUR CITY:

MEET THE MOST BEAUTIFUL AND FASHIONAELE PEOPLE

USE THE FTV VISITING CARD AS YOUR POWER CURRENCY

@ faShiOl’]tVni[é Cl”b Copyright by FASHIONTV © The Hom e ijdé hion
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"FASHIONTV FRANCHISE
~ AN'INVITATION ...

p,

FASHIONTV / FTV IS LOOKING TO PARTNER WITH

SOUND WELL-SETTLED BUSINESS-MINDED AND

EXPERIENCED PERSONS LIKE YOU. WE ALSO

EXPECT OUR POTENTIAL PARTNERS TO KNOW

ABOUT INTERNATIONAL FASHION AND LIFESTYLE
““MIND-SET.

IF YOU FIND THE:-

1. BASIC BRAND REQUIREMENTS

2. FASHIONTYV FACTS

3. BRAND SUPPORT "

EXCITING AND INTERESTING ENOUGH TO PARTNER AND ASSOCIATE WITH US, THEN
FOR FURTHER INFORMATION AND DISCUSSION PLEASE CALL [MESSAGE/EMAIL US.

EMAIL ID - FRANCHISE@FTV.IND.IN o
PHONE - +91 9833833930
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